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e NOTE FROM THE DEANSe

Broad Shoulders

The FSB has had great success — in national recognition, in placement
of graduates, in program growth, in service to the local community, and in
many other ways.

Success has also come at the individual level — helping first-genera-

tion students earn their degrees, challenging students to try harder, praying
with students over their concerns, to name a few.
Both levels of success come from the broad shoulders of faculty and

®

staff. Many of those broad shoulders are no longer working at the university Dr. Ter;y Truitt

while others still walk the halls of the FSB.
If you have a story to tell of how someone in the FSB (past or present) touched your life, I

CONTACT INFORMATION

Dean: Terry Truitt
MBA Director: Jeff Buck
DBA Director: Doyle Lucas

Internship Director:  Jerry Fox

PHONE:  (888) 622-4723
(765) 641-4358

PAX: (765) 641-4356

E-MAIL:  buschool@anderson.edu

MAIL:  Falls School of Business
Anderson University

1303 East Fifth Street
Anderson, IN 46012-3468

invite you to share that story with me. Please, let me know how someone else shared their broad
shoulders with you.

@az.m

Dr. Terry C. Truitt

ACCREDITATION

The Falls School of Business is accredited by the
Association of Collegiate Business Schools and
Programs (ACBSP).

Anderson University is accredited by the Higher
Learning Commission of North Central Association
of Colleges and Schools (30 North LaSalle Street,
Suite 2400, Chicago, IL 60602-2504).

Dean, Falls School of Business

www.anderson.edu/falls
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MOVING FORWARD:
BEING SALT AND LIGHT

By Charissa Huguenard

“You are the salt of the earth,” Jesus
told his followers. “You are the light of the
world. A city on a hill cannot be hidden.”
Such statements create an immense
responsibility to live up to, but at the Falls
School of Business, that is exactly the
objective of both faculty and students.

Dr. Terry Truitt, dean of the FSB, has
great hopes for the school. “I see us
becoming one of the premier business col-
leges in the nation. We want to be salt and
light in the world, so our desire is not to
be cloistered, but to have our students
develop their skills set and to equip them
to go out into the world with the notion of
salt and light to make a difference and let
the world see Christ in them as they go
out and do their work.”

The school is working on accomplish-
ing this goal in several different ways by
looking to the future with ambition and
determination. Next fall, the FSB will host
the Christian Business Faculty Association
(CBFA). The CBFA is an organization of
Christian faculty from across the nation.
Some of the members are from Christian
schools, but many are also from public
institutions. “It’s about encouraging indi-
viduals in what they are doing, equipping
them to do it better and finding new ways
in which the world can be exposed to the
idea of worldly type activities and

CONTINUED ON PAGE 5
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LOOKING BACK

By Charissa Huguenard

This year marks the fifth anniver-
sary of the Falls School of Business
expansion into Hardacre Hall. The FSB
has come a long way from its small
beginnings to the Indianapolis
Business Journal's number five school
for graduate enrollment. This enhance-
ment is largely due to the school’s
namesake, Dr. Glenn Falls, who served
in the business department for 35 years
before retiring in 1987.

Falls was the second student to
graduate with a business degree from
Anderson University. Upon graduation,
he moved with his wife, Ruth, and two
daughters to Bloomington, where he
completed his MBA and DBA at Indiana
University.

In 1952, he returned to Anderson
University with the goal of helping
improve the business program he loved.
Falls wasted no time. He immediately
began making business acquaintances
in the area. His recommendation of stu-
dents for internships was held in high
regard by all, and he became a great
advocate for real-life experience.

In 1991, the program began to
advance at an exponential rate when a
revision to the undergraduate curricu-
lum was made. The following year the
School of Business was formed and the
MBA program was inaugurated. Three

CONTINUED ON PAGE 5
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THE FSB STEALS THE DAY AT THE GOVERNOR’S MANSION

It isn’t every day that someone, let alone a college student, gets the
opportunity to spend an afternoon at the Governor’s Mansion. But for
AU student Ben Hayhurst, this “dream” opportunity became a reality.

Lieutenant Gov. Becky Skillman sent an invitation to several inde-
pendent institutions, small colleges, and universities to discuss what
each was doing to help stop “brain drain,” what each was doing to help
students succeed, and what the overall focus of the future was for each
institution. “The state frequently hears the thoughts and opinions of
state schools,” said Hayhurst. “But the smaller, private schools some-
times go unnoticed.”

Four other schools attended the meeting, each represented by a
member of the student body and a faculty member. Hayhurst was
accompanied by AU affiliate and CEO of the Flagship Enterprise
Center, Chuck Staley.

Anderson University, along with the other four schools involved in
the meeting, is a part of an association called the Independent Colleges
of Indiana. Because smaller schools don't receive as much attention
and recognition as larger state schools, AU’s involvement in this asso-
ciation is vital for it to showcase what is has to offer to students and
the State of Indiana. The main focus for AU in this meeting was to
answer the question, “What is Anderson University doing to engage
students beyond the classroom?”

Staley, who initially received the invitation for the small confer-
ence, asked that Hayhurst be the student representative as the two of

them had worked on projects before. “In working with Ben before, I
had confidence in his ability to represent AU in a very professional
manner,” said Staley. Hayhurst said it was an opportunity he was
happy to receive.

The meeting took place in the living room of the Governor’s
Mansion, where the representatives from each institution discussed
their schools’ programs and futures over coffee. This was an opportu-
nity for each institution to inform the lieutenant governor of what it
had to offer.

“I gave the lieutenant governor copies of the Falls Report, talked
about what we were doing with our SIFE program, and basically was
able to show off the school,” said Hayhurst.

“Lieutenant Gov. Skillman appeared very aware of AU’s involve-
ment with the Flagship Enterprise but had no clue just how much the
university was doing with student-run publications and organizations
like SIFE,” said Staley. The other schools represented in the meeting
have not developed student-run organizations like AMG and SIFE,
which made AU a platform upon which they might set their standard.

“The most rewarding aspect of the trip was seeing the look on Lt.
Gov. Skillman’s and other students’ faces after we finished presenting.
It was priceless. They were floored,” explained Hayhurst.

WRITTEN BY CHRIS BEALL

FSB CELEBRATES ALUMNI

Anderson University Homecoming 2007 proved to be a busy and
enjoyable weekend for the Falls School of Business.

Saturday morning marked the celebration of the first annual Falls
School of Business Alumni Breakfast. Held at the new Anderson
University Flagship Center, FSB alumni mingled with friends, former
professors, and current students. Upon the completion of breakfast,
alumni were able to listen as Glenn Falls and Harold Linamen, both
key players in the development of the FSB, recount how they came to
be a part of what is now considered one of the top Christian business
schools in the nation.

“The alumni breakfast was a great opportunity to see old friends
again, and I was encouraged by listening to both Falls and Linamen,”

said Jared Breneman, a 2006 FSB graduate. “As I am close to finishing
my MBA, I appreciated listening to what life was like for them when
they were in my position.”

The alumni breakfast also included a DVD presentation and an
FSB update by Dean Terry Truitt, in addition to tours of the new facil-
ities that house the Anderson University Residential MBA program.

The Falls School of Business was also involved in the AU
Homecoming Street Fair as Students in Free Enterprise set up a booth
and sold crystal ornaments hand-etched with “Anderson University
2007.”

WRITTEN BY KATHARINE FULK
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JAY HOCHSTETLER

There is a lot we may not know of our profes-
sors at the FSB, but Jay Hochstetler, our newest
associate professor of management, brings new
meaning to the phrase, “What you don’t know can’t
hurt you.” As a black belt in Taekwondo, Hochstetler
says he joined for the exercise and for his son, who
also shares his martial arts status. This is just one
example of the experience Hochstetler has that has
helped him relate to many unique people.

Formerly a Taylor University visiting associate
professor, Hochstetler applied to AU because of its
strong business program and great reputation. “On
my first day, I felt very welcomed and accepted,” says
Hochstetler. “I felt at home very early on and felt
even stronger by the end of the week. I am very
blessed to be a part of this school.

As many professors strive to do, Hochstetler
wants to present information in a way that excites
people about opportunities to dig deeper into the
material. “Most of all, I hope excitement about busi-
ness and life develops because there are so many
wonderful things out there students can learn from.”
Hochstetler also suggests the addition of internation-
al travel to every student’s curriculum. “International
travel gives you depth into a different culture and
enables you to understand your own cultural
norms,” says Hochstetler.

He is still involved in business and is able to
bring daily examples into his classroom which stu-
dents can benefit from. In addition, he has written
instructors’ material for textbooks and creates test
banks along with training manuals for instructors in
human resources and management areas. “My wife
would say there are a lot of unique things about me,”
says Hochstetler. “But she’d let you know that I was
raised working in a feed mill grain elevator driving
semis and doing hard work. I still have a license to
drive one.

“College has enriched my life since I was a kid
living in a small college town,” says Hochstetler. “And
I've been blessed to have a lot of fun experiences
through that interaction.”

WRITTEN BY STACEY JARACZ

BSNS 3510 HiTs THE ROAD

Classes, tests, internships, and term projects. It is just another day in the life
of an AU student. Students in Dr. Bruce’s BSNS 3510 class, however, got a slightly
different classroom experience in September. They had the opportunity to take a
field trip to the Tractor Supply Company distribution center located in Pendleton,
Ind., just off of I-69 at exit 19. The purpose of this trip was to see the marketing
channel of distribution at work. Instead of just reading about how the process
occurs, students got an up close view. “I wanted to give them a tangible example
of a distribution center, and Tractor Supply Co. is a great one,” commented Bruce.

While at the facility, the class was able to take a tour and see exactly how
large the distribution center is, housing approximately 800,000 square feet of
space. This facility is one of five, including others located in Texas, Georgia,
Nebraska, and Maryland. The facilities bring exported and imported goods into the
United States and then ship these goods to different stores via freight liners. “Now
I hope they have a good visual of the size a distribution center in the marketing
channel really needs to be in order to service stores like Tractor Supply does,”
explained Bruce. “This particular center services more than 490 stores, and at any
given time they could have approximately $35 million in inventory.”

The Tractor Supply Company is a retail company serving farms, ranches, and
rural communities. Its mission statement includes the motto “work hard, have
fun, and make money.” The class saw firsthand examples of this attitude while vis-
iting the company’s facility. “The employees really seemed to enjoy their work,”
commented Bruce.

Bruce chose this company over others in the area partially because of their
reputation with their employees but also because of its close proximity and impor-
tance in the community. “It is a good company, especially ethically, and it’s social-
ly responsible,” he said. “They are customer focused and are corporate citizens.”

Tractors and ranches are typically a man’s world, but the field trip to Tractor
Supply proved some students’ stereotypes wrong. “I'd say most students don’t
realize that three of the top management positions are held by women,” Bruce
said. “The general manager, operations manager, and human resources manager
are all women.”

The general manager, Donna Waddleton, gave them a tour of the facility and
also helped the students understand Tractor Supply Company’s role in the distrib-
ution process along with the company’s vision, mission, and goals.

The visit to Tractor Supply gave students a real world example of a distribu-
tion center in Anderson’s community. The students saw the different aspects that
play a role in the distribution process instead of just reading them in another text-
book. Now when students think about the marketing channels and the importance
of distribution, they think of Tractor Supply Company.

WRITTEN BY ABBY TRUEBLOOD




eFSB UPDATES:®

eFSB UPDATES:®

CALLING ALL SIFE ALUMNI

When 2007 AU graduate Mike Kinney made the trek to Dallas with
the AU Students in Free Enterprise (SIFE) team last May, he never
imagined what would come of the trip.

The SIFE National Exposition offered students the chance to net-
work not only with other college students at the event, but also with
employers like Michelina’s, Unilever, RadioShack, and American
Greetings — among countless others — through a career fair.

Kinney, who now holds a degree in marketing from the Falls
School of Business, took the opportunity to market himself to poten-
tial employers. One company decided he was just what they were look-
ing for. Kinney now works as a brand assistant for Campbell’s in New
Jersey and is involved in starting a SIFE alumni network in the region.

Kinney, however, hasn’t forgotten his alma mater. “I want to do
everything I can to contribute and give back to AU SIFE,” he said.

In an effort to keep SIFE alumni like Kinney in the AU SIFE net-
work, Mark Motluck, an assistant professor of accounting and business
and a SIFE Sam Walton fellow, decided last spring that it was time for
the organization to get back to its roots — and back to its alumni.

Dr. Mike Wiese, professor of marketing and a SIFE Sam Walton
fellow, agreed and jumped on board. “We have 18 years of SIFE stu-
dents who have had great experiences but have become lost to us,” he
said. “We need to keep them connected for the benefit of current stu-
dents. We need to regain our network so that SIFE has meaning to
students far beyond graduation.”

SIFE students Natalie Webber, Elisa Strauch, and Kimberly Coon
are heading up the project and have high hopes for the potential of an
AU SIFE alumni network. “We hope this project can be beneficial for
both current students and alumni,” said Webber, a senior management
major. “The idea is to facilitate ways for the two groups to connect and
interact, which could lead to jobs, internships, networking, or other
opportunities.”

To join the AU SIFE alumni network, please contact Natalie
Webber at nmwebber@anderson.edu or Elisa Strauch at
emstrauch@anderson.edu.

WRITTEN BY KIMBERLY COON

SIFE SELLS ORNAMENT

Students in Anderson University SIFE have created a new pro-
ject to promote school spirit and business skills and to raise money
for yearly operations. Partnering with Jeff Binion of Premium Crystal
at the Flagship Enterprise Center, students designed a commemora-
tive crystal Christmas ornament. Students were involved in every
aspect of the design, packaging, promotion, and selling of the orna-
ments. Before coming to the Flagship, Binion worked on many pres-
tigious projects, including the Queen of England’s Millennium party
and pieces for the NCAA. Binion is also working with a SIFE consult-
ing team this year.

The ornaments are handmade clear, beveled crystal crosses with
the Anderson University logo etched on the center. The ornament will
be delivered in a silver keepsake box, preserving it for many
Christmases to come. The ornaments cost $15 plus shipping and
handling, with all the profits going to SIFE. The ornaments went on
sale at the Anderson University Homecoming Street Fair, Oct. 13. For
more information or to order your own ornament, contact Carol
Whetsel at (765)641-4358 or e-mail sife.ornament@gmail.com.

WRITTEN BY KELLY KAISER

“MOVING FORWARD,” CONTINUED FROM PAGE 1

Christian-type activities together in one,” explains Truitt. Through
events like the conference, the CBFA hopes to unite people with
the same ambitions for Christ and passion for their discipline,
helping them realize new ways to share their faith and encourag-
ing each other that they have like-minded peers all across the
nation.

The Falls School of Business is also hoping to expand its
horizons globally and locally. This past summer the school opened
the Anderson University Flagship Center. This is the education
wing of the Flagship building. Current goals for this visionary
building include moving the entrepreneurship minor into the

building, developing the minor into a major, and creating a center
for global studies. “We think Anderson University has a unique
strength in its ability to connect overseas though Tri-S and also
through Church of God missions as well,” states Truitt. “We are
hoping to take advantage of that and to help our students become
internationally, culturally aware.”

The next few years in the Falls School of Business will be very
progressive for the students and faculty. With the goal in mind to
serve Christ and others in this world through individual careers
and education, the school is sure to have a bright future.

“LOOKING BACK,” CONTINUED FROM PAGE 1
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Glenn Falls at a project board

the new Doctor of Business Administration program. At that time, the school offered

new locations for the MBA pro-

again to 170 when the Walker
Information and Delta Faucet
cohort started.

In 2001, the school cele-
brated a milestone when it
moved into Hardacre Hall, took
the name R. Glenn Falls School
of Business, and set in motion

FSB TIMELINE

1952: Glenn Falls returns

gram were made in the follow-
ing years. In 1995, the to AU
Lawrence Township location
| was launched. In 1997, the

1992: School of Business

master’s program grew to 150 formed
students when the Indianapolis
location began. And in 2000, MBA program
the MBA enrollment increased

inaugurated

1995: Lawrence Township

location launched

1997: Master’s program
grew to 150

2001: School of Business

majors in accounting, economics, finance, management, and marketing. It also offered

joint majors in music business, computer science, and business administration and

moved to Hardacre

minors in accounting, economics, finance, management, and, marketing. Hall

The 36,000-square-foot property provided convenient parking and an environment

of intimacy between classrooms, labs, offices, and the lounge that was sure to invite rela-
tionships and conversation between students and the 20 faculty members. Of these facul-

Became R. Glenn
Falls School of

ty members, an impressive 15 hold doctorates. By this time, the school of business had

become the second largest department on campus.

Two years ago another major advancement was made as Anderson University

Business; boasted

five majors and

became partners with the City of Anderson and formed the Flagship Enterprise Center.

Truly, the Falls School of Business has made speedy progress from its beginnings to its

current state.

three joint majors
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Here are some recent updates from FSB graduates

Craig Caldwell
8 8 announces that his posi-
tion at Butler University’s College
of Business Administration has
been upgraded from visiting pro-
fessor to assistant professor of
management, a position that has

the possibility of being tenured.

Sam Lynn: “My wife,
9 ]. Barb, and I celebrated the
birth of our third child, Elizabeth
Susanna, on Aug. 30. She was

welcomed by big brothers, Caleb,
9, and Zachary, 5.”

Jeff Deyo has recently
9 2 signed with a new record
label, Indelible Creative Group,
and released his newest CD
UNVEIL to stores internationally
as well as on iTunes. He is on
tour all over the United States this
fall. For his schedule, his podcast,
and the latest news on his family
and on his ministry, feel free to
check out www,jeffdeyo.com or
www.myspace.com/jeftdeyo.

Randy Lewandowski
9 was recognized as one of
Indianapolis’ “Best and Brightest
Under 40 Professionals” as select-
ed by Junior Achievement of
Central Indiana, KPMG LLP, and
a panel of outstanding business
people.

Paul and Charity
96 (Donley BA ’97) Duke
would like to announce the birth
of their third child. Brianna
Marie Duke was born on Sept. 12.
Paul works in Indianapolis as a
corporate cost accountant.
Charity is a stay-at-home mom
and has her hands full with Caleb,
their 6-year-old son; Sierra, their
4-year-old daughter; and now
Brianna. Paul also teaches a
finance class in the county jail to

inmates. They live in Noblesville
and are active as youth leaders in
their church.

Bonnie Catlin: “I am
9 7 now living and working
in Singapore. I took a new posi-
tion with American Express in
June 2006 as a vice president,
controller, Technical Advisory
Group. It has been a challenging
opportunity to fill this newly cre-
ated position, and I really enjoy
living in Asia. I've taken up scuba
diving while here and have also
enjoyed traveling to many new
places in the region — Cambodia,
Japan, Thailand, and Australia, to
name a few!”

Jevon Ritchey: “My
98 wife, Valerie (Hyle) BA
’01, my daughter, Olivia, and I
moved in July 2006 to Tennessee
where I took a job in Nashville as
a graduate (not licensed yet)
architect for Gresham Smith &
Partners. I work in the health care
division where they design hospi-
tals and medical office buildings.
Olivia is two and aspires to be a
singer and an all-around perfect
child. We are expecting our sec-
ond child this February. Life in
Nashville is good. Feel free to
drop an e-mail at
Jjevon_ritchey@gspnet.com.”

Carla (Warthan) Miller
9 and her husband, Darrin,
welcomed triplets into their fami-
ly on July 10. Delaney Joelle,
Clark Harrison, and Dara Ann
were born at 11:23, 11:24, and
11:25 a.m. respectively. Both
mommy and daddy are busy and
tired but doing well. Carla is now
a stay-at-home mom and watches
over her little blessings. Feel free
to contact her at carlaemiller@
yahoo.com.

Chris & Dana
OO (McCallian BA ’01)
Byers are living in London,
England, to promote
www.lifechurch.tv. Visit their
family blog at byersfami-
ly.wordpress.com.

Stephanie (Grider)
Newsham and husband Joel
adopted a baby boy born on May
26. He weighed 5 Ibs, 8 oz and
was 19 1/2 inches long. “We
named him Levi Joel, and he is
the most wonderful baby — and
cute, too! I am home on materni-
ty leave through Thanksgiving.”

Jennifer (Pauter) Groh and
husband Adam are pleased to
announce the birth of daughter
Kaitlyn Diane Groh on May 24.
“We are so blessed with our
Kaitlyn! I continue to work at
Campbell-Ewald Advertising as an
account supervisor, and Adam is
a pastor at our local church.”

Chris and Sarah
O ]. (Vettrus BA ’01) Martin
announce the birth of their first
baby, Benjamin Thomas, who was
born on Father’s Day. “Ben’s a
real joy and an amazing bless-
ing,” writes Chris. The family
lives near Atlanta, where Chris is
a communications project man-
ager for Cox Enterprises, and
Sarah is enjoying her new role as
full-time mom. You can e-mail
them at chrisolis@hotmail.com.

Shannon Anspaugh: “I
02 am working approxi-
mately 45 hours a week at a
career that I love. I am in charge
of online advertising — Pay Per
Click is what it’s called. T write
the sponsored ads that show up
on Google, yahoo, MSN, Ask, and
many smaller search engines. I
work directly for the general vice
president and closely with most

of the executive staff. I have also
started a business as a Mary Kay
Consultant. My son, Bradly, 5,
and I have become very active in
our church where I am in charge
of the Sunday Morning Drama (as
drama director), and I am in the
process of starting a singles min-
istry for the “over-30 crowd” that
focuses primarily on single
moms.”

Jennifer (Malin) Kauffman
and husband Travis BA
announce the birth of Adrianna
Grace Kauffman born June 24
and weighing 8lb, 8 0z. “She has
a ton of dark brown hair just like
her mommy. We are very proud
parents!”

Dana Porter: “I will soon be
leaving my current position at
Wesleyan Publishing House after
five years of serving as their mar-
keting coordinator. I will be build-
ing my Mary Kay business full
time with plans to be a director
by next summer. Anyone interest-
ed in Mary Kay products or want-
ing to learn about the career can
contact me through my Web site,
www.marykay.com/porterd.

Sarah (Scharbrough)
McLaughlin: “My husband, Jeff
(BA 00), and I just celebrated
our sixth anniversary. We are
expecting our first baby on Nov.
20. I just began my position as
music director at Grace
Community Church in
Noblesville.”

Leslie (Fischer) Dolby:

03 “My husband and I
recently moved to South Dakota.
I started working as the employ-
ment manager for Furniture
Outlets USA in Sioux Falls, S.D.”

Nick Liechty: “Nothing spe-
cial to report, just flying around
this great country of ours and
excited that summer is over. I did,

e STAYING CONNECTED®

however, have an interesting
flight not too long ago. My first
officer was an AU grad from 1997.
I also had my picture taken in my
galley with Dan Quayle — he
always flies our airline from his
home in Phoenix to the east
coast. Now I'm off to Phoenix and
then Portland, Ore. Oh, the life of
an under-paid flight attendant!”

Scott Sirianni: “I recently
accepted a position with HSR
Business to Business, a leading
B-to-B advertising firm and have
relocated to their Chicago offices
in the role of client service execu-
tive. Additionally, I am excited to
share that I was married in
October to Lisa Hasselman of
Angola, Ind.”

Sarah (Wiley) Goude: “I
have opened my own promotion-
al items company called Regalo
Design, www.regalo-design.com.
On a personal note, my husband,
Damon, and I are expecting our
first child, due in May.”

Karen Francis: “My
04 husband, Kip, and our
two kids are leaving for Chennai,
India, next week. I am staying
behind for two weeks to finish
my internal firm transfer to PwC
India. Our family will be in India
for two years and will see which
country God leads us for the next
post assignment! I will be an
auditor for PwC India. Kip
accepted his position as a diplo-
mat (foreign service officer) with
the U.S. Department of State in
April. The reason we are moving
to India is because his first post
is there.”

DeLaRosa: “I was mar-
ried on July 7 at East Side
Church of God to Antonio
DeLaRosa. AU alums in the wed-

O Erika (Landey)

ding party included Amanda
Ramirez BA ’05, Candace (Neal)
Runkle BSN 07, Jennifer
(Baugher) True BA 07, and cur-
rent student Jamison Landey.
After honeymooning to Riviera
Maya, Mexico, we now reside in
Anderson.”

Bethany Smith: “I accepted a
job with American Greetings, the
card company, about 18 months
ago as an area supervisor. In
August 2006, they transferred me
to Northern California to take a
very troubled territory. It has
been a very challenging year with
lots of ups and downs, but I am
definitely enjoying my time in the
beautiful Napa area.”

Stephanie (Sommers)
Janson: “Brandon Janson (BA
’05) and I were married March 4,
2006. Shortly after, we took posi-
tions working for the United
Methodist Disaster Response in
Gulfport, Miss. We have been
helping survivors of Katrina
rebuild their homes. Brandon
coordinates the volunteers. I am a
case manager. I help survivors
with their recovery plans and
write grants to fund the projects. I
would love to see a Tri-S team
come through our doors! Brandon
has been a combat medic in the
Army Reserves for five years, and
when we move back to Indiana in
November, he plans on going
active in the Army.”

Amanda Novrvell: “I
O recently accepted a posi-
tion with GCI Group, a top-ten
global PR firm located in New
York City, as an assistant account
executive working in their Sports
Division on the Nike, WTA, and
NHL All-Star Game accounts. I
am excited for the new opportuni-
ty and big-city living!”

Andrew and Lisa (Rogers
BA) Rosenberg moved into their
first home in Ferndale, Mich. in
July. In October, Lisa began work
at Innovative Rehabilitation
Systems, Inc., a brain-injury
rehabilitation company where she
can put her psychology back-
ground to use.

Brandon Roemer: “In March,
I packed up everything and
moved to California. I needed a
change and something totally dif-
ferent. I now live in Huntington
Beach, California — a.k.a. Surf
City. I've been offered the com-
munity relations associate posi-
tion for Sunrise Senior Living in
La Palma, Calif. It is is a six- to
12-month training program for
director of community relations.
My duties are in marketing and
sales — keeping in contact with
and finding new leads, giving
tours of the facility, and making
sure the move-in process goes
smoothly. I went to college to get
my business degree for just this
type of job. Eventually, I want to
get my master’s in health admin-
istration and be an executive
director or even a regional direc-
tor. This is exactly where I want-
ed to be after college, and I feel so
blessed.”

Katherine Hinkley
O 7 accepted a position as a
purchases manager at Procter &
Gamble and now lives in
Cincinnati. She has gotten
involved with a church there and
is really enjoying it. She can be
reached at katherine.hinkley
@gmail.com.

Mike Kinney: “I recently
joined Campbell Soup Co. in
Camden, N.J.,, and am living in a
wonderful, small town outside of
Camden. I am happy to report
that I found a church to link arms

with. They are heavily involved
with the work of Hillsongs
Church in Australia. The staff and
my friends there are stretching
me in my faith.”

Kelly (Knarr) Maichele:
“Josh Maichele and I tied the knot
on Sept. 2 in Ada, Mich. We are
currently living in Joplin, Mo. I
am a customer service represen-
tative for TAMKO Building
Products at the corporate office in
Joplin. New to our home is a Pug
named Jade.”

Stephanie Landsberger: “I
am working at a boarding school
for missionary kids — Black
Forest Academy, Kandern,
Germany — in their residence life
program. Back to living in a
dorm! I've been there for almost
two months now. My new e-mail
is snlandsberger@gmail.com. It's
absolutely beautiful here. I am in
the very southwest corner, 20
minutes from Switzerland and
France, so I've been able to see a
lot of those countries as well, not
to mention learning German and
improving my French.”

Megan Richmond: “I am the
sales coordinator for Cooper's
Sport Bowl, Inc. The main office
is located just east of the bowling
center on 53rd Street in
Anderson. However, they have
another bowling center and pub
located west of downtown
Noblesville on Westfield Road.”

We want to stay in
touch with you!

Submit updates to
Carol Whetsel at:

Falls School of
Business

Anderson University
1303 E. Fifth St.
Anderson, IN 46012-3468
or by e-mail to
cawhetsel@anderson.edu




